
DESIGNING SOCIAL 
NETWORKS IN DRUPAL
Steven Chan

Talk given at DrupalCampLA 2008



Lifecycle of a user
Design for sign-in
Design for participation
Modules
Case study: P=MD
Future directions



OUR PROBLEM



http://flickr.com/photos/sercasey/279181981/
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OUR SOLUTION



A SOCIAL NETWORKING SITE 
POWERED BY DRUPAL



Drupal out of the box looks like this.
Great for blogs and static sites, but...

...you need to add polls, image 
handling, file organization, groups, 
etc.
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“This very large group includes 
everyone out there who has never 
seen your website or read about your 
software.”
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“People who are interested in your 
software have lots of questions and 
need an explanation of benefits before 
taking the plunge.”
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“People using your software for the 
first time are at a critical juncture. It is 
here that they decide whether or not 
to have a relationship with you.”
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“People who use your software 
regularly ...” and eventually become 
passionate participants.
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GETTING THEM HOOKED: 
WHY SHOULD THEY CARE 
ABOUT YOUR SITE?



YOUR SITE HAS

8 SECONDS
TO CONNECT.

Photo: http://www.sxc.hu/photo/1011023



TAGLINE>

TESTIMONIALS / PERSONAL VALIDATION:

CALL TO ACTION >

MORE INFO >

< GIVE NUMBERS WHEN THEY’RE BIG



IMMEDIATE CALL TO ACTION:

VALUABLE CONTENT:

GIVE NUMBERS WHEN THEY’RE BIG >



GIVE NUMBERS WHEN 
THEY’RE BIG >



HOW IT WORKS >

< CALL TO ACTION



TESTIMONIALS >

TESTIMONIALS >

TESTIMONIALS >



GETTING THEM HOOKED: 
MAKE SIGN-UPS PAINLESS
PEOPLE ARE LAZY.
DON’T GIVE THEM MORE WORK.



 How do I sign up?
 Should I sign up?



I broke the rules to deter people.



The profile page is hideously long to deter people.



The profile page is hideously long to deter people.





Progressive engagement
(Luke Wroblewski)
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GIVE THEM 
SOMETHING TO DO



HTTP://FLICKR.COM/PHOTOS/THEPMA/444477225/

Don’t make your site a ghost town.



Make your community vibrant through 
worthwhile content and applications.



IDENTITY MANAGEMENT
with the PROFILE module



Here’s a standard Drupal profile.



Here’s a standard Drupal profile.



Standard profile with:
• custom theme

• Birthdays.module
• Buddylist.module

• Imagecache.module
• Imagecache Profile module



Let users meet each other
and give them a sense of control.

IDENTITY MANAGEMENT
with the PROFILE module



Advanced_profile: collection of modules



REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook



REPUTATION or KARMA
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Reward users with points.

REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook



Userpoints.module



Points per node 
type

“Points,” “gold,” 
“puntos,” 
whatever you 
want to call it.

Moderation

...and more.



REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook

More points = better reputation.



Userpoints can list top contributors.



Userpoints can list top contributors.
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REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook



Yelp!: a community for reviews.



Yelp!: a community for reviews.





Yelp lets users compliment others and 
build a positive community.





Kudos.module



REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook



Guestbook.module: others 
post on your profile.



REPUTATION or KARMA
• Points
• Kudos
• Number of posts / Tracker
• Guestbook



ORGANIC GROUPS



©DISNEY



Organic groups: organize conversations



Organic groups + Views



ORGANIC GROUPS
Like Google Groups,
to organize conversations.



VIEWS



River of news: Too much noise



Tables: Could use a better design



Basecamp project management system



Basecamp project management system



Facebook



Facebook newsfeed



Views custom theme



WIKITOOLS + FREELINKING





WIKITOOLS + FREELINKING
Helps bring together ideas.



Wikitools = Make nodes more wiki-like.
Freelinking = Create links easily.



Revisions: a history of node edits.



Wikitools’ options



FCKEDITOR
WYSIWYG content editing.
Because we don’t know HTML.





POLLS





POLLS A fun way to voice
opinions, anonymously.



Advanced poll



Advanced poll



It takes a lot to attract users.

It takes a lot to get the 
design you want.

Drupal makes information 
organized and fun to use.

Things I learned
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→USABLE WEB 
DESIGNS

→EFFECTIVE 
SOCIAL NETWORKS



DESIGNING SOCIAL 
NETWORKS IN DRUPAL
Steven Chan

Download the slides and a list of 
modules at www.stevenchan.us



FUTURE DIRECTIONS



MAIL
Like Google Groups.
Especially for mobile email users and 
those more comfortable with email.



Another network I made failed because 
people still preferred e-mail.



DESIGNING FOR SHARING
Viral. Word-of-mouth.
Attracts attention to your site.



Forward.module: E-mail to a friend.



Service links: Share post on other sites.



DESIGNING FOR 
COLLECTIVE INTELLIGENCE
Only if you have too much content.



Digg





Drigg.module



Fivestar.module



Fivestar.module



Forum.module: has “hot topics” based 
on number of comments.



GOOGLE OPENSOCIAL
More apps on your site:
Enhance stickiness.



Facebook features apps to keep visitors 
hooked with more things to do.



Facebook features apps to keep visitors 
hooked with more things to do.



OpenSocial defines a 
common API for social 
applications across 
multiple websites. With 
standard JavaScript 
and HTML, developers 
can create apps that 
access a social 
network's friends and 
update feeds.

“

Opensocial aims to 
do the same as 
Facebook apps.



DRUPAL OUT-OF-THE-BOX 
SOCIAL NETWORK



Ning: your network, instantly created.



DESIGNING SOCIAL 
NETWORKS IN DRUPAL
Steven Chan

Talk given at DrupalCampLA 2008




